CHERUBIC VENTURES

Design
Guideline




CORPORATE LOGO DESIGN GUIDELINE

Dreamers change the world.

Some say that the evolution of technology makes the world different,
we believe that it is the dreamers who changed the world.

Inspiration
o0 + -
Infinity Flexible
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SOCIAL ICONS

DESIGN GUIDELINE

While using the Cherubic icons, please make sure to
select the one with the most suitable shape and size.
The width of the icon must not be less than 45px.
Please make sure the aspect ratios remain the same
when changing the size of the icons.

01.

C

Logo
Social lcon

C

Minimum width

Y

of =2 45 px

Y2

02.

03.

04.

Square
Social lcon

Minimum width
of 245 px

Y1 Nz

Rounded Square

Social lcon

Minimum width

of =2 45 px

Circular
Social lcon

Minimum width
of = 45 px

Y1 Y2
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LOGO PROPORTION DESIGN GUIDELINE
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LOGOTYPE DESIGN GUIDELINE

& Don'ts
Cherubic ubic (s/22r2tl0LL Cherubic

Use non-designated colors. Use gradient filters. Use shadows. Change design of the logo.

Make logo illegible. Adjust transparency. Rotate or change image ratio. Put logo on other elements.
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COLOR SYSTEM

DESIGN GUIDELINE

The color itself also stands for
the spirits of the brand —

From the power of believing to dream bold

and take challenges, there's nothing impossible.

#D2F5F5
R210 G245 B245
C15 MO YO K5

Power of
Believing

Nothing is impossible

#50D4D0
R80 G210 B210
€60 MO YO K15

rd
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COLOR SYSTEM | PRIMARY COLORS

DESIGN GUIDELINE

Each color stands for a team spirit.

‘ Be Proactive
Be Flexible
' Be Cheerful

Be Creative

‘ Be Genuine

#50D4D0
RB0 G210 B210
C60 MO Y0 K15

#1B636C
R25 G100 B110
C75 M10 Y0 K60

#F285BB
R240 G135 B185
CO0 M45 Y25 K5

#T3BFFF
R115 G190 B255
C55 M25 YO0 KO
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COLOR SYSTEM | SECONDARY COLOR

DESIGN GUIDELINE

PRIMARY COLOR

R80 G210 B210
C60 MO YO K15

R115 G225 B219
C75 MO YO K15

R150 G230 B230
C35 MO Y0 K10

R210 G245 B245
C15 MO YO0 K5

SECONDARY COLOR

#50D4D0

#73DEDB

#D2F5F5
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R25 G100 B110
C75 M10 Y50 K60

R75 G130 B140
C50 M5 YO0 K45

R120 G160 B165
C30 M5 Y0 K35

R165 G195 B195

C15 MO YO0 K25

#1B636C

#49828C

#769FA5

#A4C1C4

R255 G205 B30
C0 M20 Y85 K0

#FFCD20

R240 G135 B185
CO0 M45 Y25 K5

R245 G155 B200
CO0 M35 Y20 K5

R245 G180 B215
C0 M25 Y15 K5

#F285BB

#F59DC9

R115 G190 B255
C55 M25 Y0 KO

R145 G200 B255
C45 M20 Y0 KO

R170 G215 B255

C35 M15 YO KO

#713BFFF

#91C8FF
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LOGO COLORS DESIGN GUIDELINE

— #D2F5F5 | R210 G245 B245 | C15 M0 Y0 K5

oo . #50D4D0 | R80 G210 B210 | C60 MO YO K15
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LOGO COLORS DESIGN GUIDELINE

These alternative logo colors can be used
on designs for special occasions.
Cherubic Cherubic
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TYPOGRAPHY SYSTEM

DESIGN GUIDELINE

Primary Typography System

EN : SF Pro Display | CN: Source Han Sans

The fonts in the primary typography system can be used on any designs and
printed matter for Cherubic, which creates coherent brand images.

Black ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890/\!1?7*:;-@%#&S

Bold ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890/\17*:;-@%#&$

Medium  ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890/\!7*:;-@%#&$
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Regular

Thin

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890/\!?*:;-@%#8&$

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnoparstuvwixyz
123456789017 -@%#R$

Black

Bold

Medium

LR EBEIRRARRAE
PRENA MRS AR 2 2 t 57 4077

DITRPRIFERRARAFE
BB AMES AR AR R RN/ R

DTTESRIFERERRAE
WE RIS A S R0/ &

Regular

Light

Thin

DTTEFRIFERERRAE
B ARSI AN 760 H B

LITEREIERER/RAT]
REAMRNBERARBEROHE

DTESE=RERRAT
B ARSI A BB RN B
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TYPOGRAPHY SYSTEM

DESIGN GUIDELINE

Secondary Typography System

EN : Trebuchet MS | CN : Microsoft JhengHei

Secondary typography system is an alternative when the fonts
in the primary typography system cannot be used.

fHELIEERE / Medium DT ERBEREGRA A
HEHARMSER BN EHE R E
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890/\!17*:;-Q@%#&$%

1B IE 288 / Light DITEXREEREFTR A A
HEHARNEEg B EM RN LR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890/\!7*:;-@% # &%

Trebuchet MS / Medium

Trebuchet MS / Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890/\!1?*:;-@%#&S

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890/\17*:;-@%#&S
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TYPOGRAPHY SYSTEM

DESIGN GUIDELINE
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1 NIS IS a headline

And this a subline

variable

A
Lorem ipsum dolor sit amet, consetetur sidlipscing elitr,

sed diam nonumy elrmod.

More information >

1hisis a headline

And this a subline

Lorem ipsum dolor sit amet, consetetur sidlipscing elitr,
sed diam nonumy elrmod.

More information >

1NnIs s a neadline
X & alfnEn

variable T

BRI » JUESFRL « BEKEER - —THEEIaE J
RIEBRAH - BIFRBFAE » RRKILARM

More information 1

Thisis a headline
X B Pnea

BWKRIBE » JLES L - BEKAEFN - —TBRERHEE
RICERER o RIFRIMIEELE @+ BRI

More information >
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AUXILIARY GRAPHICS

DESIGN GUIDELINE

Inspired by the design of the logo —

While designing brand related materials, stretched
curves which creates the feeling of infinity and
flexibility can serve as auxiliary graphics.

Dreamers can

change the world.
¥ AR

ARt R - HERwMES - ANAXRAP AR -

013
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AUXILIARY GRAPHICS DESIGN GUIDELINE

2ERREE SR

More Information >
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LAYOUT STRUCTURE

DESIGN GUIDELINE

Layout Applications

Here are some examples of the layout applications. The
numbers of the spacing and the portion of each area are
flexible. Fragmented layouts are to be avoided.

Full Area

Vertical subdivision:
flexible

Symmetrical subdivision

s

Horizontal subdivision:
flexible

Asymmetrical subdivision

01

02

03...

Amount of blocks:

flexible
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LAYOUT STRUCTURE DESIGN GUIDELINE

9 DOh'tS We aredqcal

perspectives.

S ] PR R B M AR I

Spaces may not produce frames. Spaces are always positioned at right
angles to one another.

We are local
Insiders with glopal
perspectives.

S AEIR SO RE B

Each space should have a function. Fragmented layouts are to be avoided.
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IMAGERY STYLE DESIGN GUIDELINE

The imagery style should represent the brand spirits below:

*The below images are

for reference only
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ICONS

DESIGN GUIDELINE

Icons are important elements which make
our brand image more recognizable.

Icons can be used on any forms of design. The style of the
icons should aligned with the design guidelines.

e (S

N4

L
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THE END

All Rights Reserved © Cherubic Ventures 2021




